
Facebook Ads for Insurance Agents:
How to Get More Leads Without
Wasting Money

Why Should Insurance Agents Use Facebook Ads?

With over two billion active users, Facebook offers a highly targeted way to connect with 

potential clients.      

What Makes Facebook Ads So Effective?

Facebook ads allow you to reach the right people at the right time—when they’re already online 

and engaged.

Laser-Focused Targeting – Reach people based on age, location, income, and interests.

Budget Control – Start with as little as $5 per day and scale as needed.

Real-Time Analytics – See exactly what’s working so you can adjust accordingly.

Facebook advertising is one of the most cost-effective ways to reach potential clients, 

generate leads, and grow your insurance business. But running ads without a solid plan? 

That’s a quick way to burn through your budget with little to show for it.    

This guide walks you through how to create Facebook ads that actually work, so you can get 

in front of the right people and convert them into clients.
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Set Your Advertising Goals Before Spending a Dime

Before launching an ad, define what you want to achieve. This helps you craft the right message, 

choose the best audience, and select the most effective ad format.      

Common Goals for Insurance Agents:

Clear goals lead to smarter ad spend. Every dollar should be working toward a specific outcome.

Lead Generation – Collect names, emails, and phone numbers from potential clients.

Brand Awareness – Make sure people in your area know who you are.

Client Engagement – Encourage people to ask questions, schedule consultations, or 
request quotes.
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Choose the Right Facebook Ad Format

Facebook offers several ad types, each suited for different objectives.      

Best Ad Formats for Insurance Agents:

A good strategy is to start with Lead Generation Ads to collect client details, then retarget those 

users with Carousel or Video Ads to follow up.

Image Ads – Simple and effective for brand awareness.

Video Ads – Great for explaining policies or sharing client testimonials.

Carousel Ads – Showcase multiple insurance options in a single ad.

Lead Generation Ads – Allow prospects to submit their contact info without leaving Facebook.
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How to Create High-Performing Facebook Ads

A successful ad includes:

Compelling Copy – A clear message that speaks to the client’s needs.

Strong Visuals – Professional images or videos that grab attention.

A Clear Call-to-Action (CTA) – A direct instruction on what to do next.
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1.    Writing Ad Copy That Gets Results

Example Ad Copy for Different Insurance Types:

Your message should be:

Concise and direct – No fluff, just value.

Solution-oriented – Focus on how you help clients.

Trust-building – Speak to their biggest concerns.

Life Insurance: Protect your family’s future with affordable coverage. Get a free 
quote today.

Health Insurance: Find the right health plan for your needs. Compare options now.

Auto Insurance: Drive with confidence. Get a personalized rate comparison today.



2.   Use High-Quality Images and Videos

Your message should be:

Choose clear, professional visuals that reflect security and trust.

Avoid images with too much text—Facebook limits reach for text-heavy graphics.

Videos under 30 seconds tend to get the most engagement.

Get a Free Quote

Schedule a Consultation

Learn More About Your Options

3.   Add a Strong Call-to-Action (CTA)

Advanced Targeting Strategies for Insurance Agents

One of Facebook Ads’ biggest advantages is the ability to reach highly specific audiences.
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1.    Demographic Targeting

2.    Interest-Based Targeting

Age: Example: 30-60 for life insurance, 65+ for Medicare.

Location: Focus on your service area.

Income Level: Tailor plans based on affordability

Health Insurance Prospects: People interested in fitness, wellness, or healthcare.

Life Insurance Prospects: Those following financial planning pages or 
family-oriented content.

Auto Insurance Prospects: People engaging with car dealerships or vehicle 
maintenance content.



3.   Retargeting for Warmer Leads

Retarget users who:

Retargeting keeps your agency top-of-mind. Most people don’t buy on the first 

interaction, but they will if you stay in front of them.

Clicked on your ad but didn’t sign up.

Visited your website but didn’t request a quote.

Engaged with your past Facebook posts but never took action.

Budgeting and Tracking Your Ad Performance6

1.    Set a Smart Budget

2.    Monitor Key Metrics

Start with $5-$10 per day, then scale based on performance.

Increase budget for ads that generate quality leads.

Click-Through Rate (CTR): Measures engagement. Aim for 1% or higher.

Conversion Rate: Tracks how many clicks turn into leads.

Cost Per Lead (CPL): Helps determine ROI on ad spend.



Proven Facebook Ad Examples for Insurance Agents

Final Thoughts: Get Started Today
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Lead Generation Ad for Life Insurance

Carousel Ad for Medicare Plans

Visual: Series of images showing different Medicare benefits

Ad Copy: Find the Medicare plan that fits you best. Explore your options today.

CTA: Learn More

Video Ad for Auto Insurance

Visual: Short video explaining different coverage options

Ad Copy: Drive with confidence. Get a personalized quote today.

CTA: Protect My Vehicle

Visual: Smiling family photo

Ad Copy: Protect your loved ones’ future. Get a customized life insurance plan today.

CTA: Get a Free Quote

Key Takeaways:

Facebook Ads can be a powerful tool for insurance agents when done correctly.

With the ability to target, track, and adjust, Facebook Ads can become one of the best 

investments for growing your insurance business.       

Now is the time to take action. Start running your first Facebook Ad and

watch your leads grow.

Know your goal. Lead generation, brand awareness, or engagement?

Pick the right ad format. Image, video, carousel, or lead form?

Use compelling content. Strong visuals and clear messaging improve results.

Target strategically. The right audience is everything.

Track performance and optimize. Cut what doesn’t work and scale what does
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